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This presentation contains forward-looking statements that provide our
expectations or forecasts of future events such as new product introductions,
product approvals and financial performance. Forward looking statements
include, without limitation, any statement that may predict, forecast, indicate or
imply future results, performance or achievements, and may contain words like
"believe", "anticipate", "expect", "estimate", "intend", "plan”, "project”, "will be",
"will continue", "will result", "could", "may", "might", or any variations of such
words or other words with similar meanings. All statements other than
statements of historical facts included in this presentation, including, without
limitation, those regarding our financial position, business strategy, plans and
objectives of management for future operations (including development plans
and objectives relating to our products), are forward looking statements.

Such forward looking statements involve known and unknown risks, uncertainties
and other factors which may cause our actual results, performance or
achievements to be materially different from any future results, performance or
achievements expressed or implied by such forward looking statements. Factors
that may affect future results include, among others, interest rate and currency
exchange rate fluctuations, delay or failure of development projects, production
or distribution problems, unexpected contract breaches or terminations,
government-mandated or market-driven price decreases for Lundbeck's
products, introduction of competing products, Lundbeck's ability to successfully
market both new and existing products, exposure to product liability and other
lawsuits, changes in reimbursement rules and governmental laws and related
interpretation thereof, and unexpected growth in costs and expenses.

The forward-looking statements in this document and oral presentations made on
behalf of Lundbeck speak only as at the date of this presentation. Lundbeck does
not undertake any obligation to update or revise forward-looking statements in
this presentation or oral presentations made on behalf of Lundbeck, nor to
confirm such statements to reflect subsequent events or circumstances after the
date of the presentation or in relation to actual results, unless otherwise required
by applicable law or applicable stock exchange regulations.
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9M 2021: HIGHLIGHTS

Robust financial results for 9M 2021
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Continued strong momentum of strategic brands - up 17%
Core EBIT reached DKK 3bn and Core EBIT margin reached 24.3%
Net debt reduced to DKK 3.2bn from DKK 4.2bn in Q2 2021
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Vyepti: DELIVER trial met primary endpoint of reduction in MMD vs placebo (p<0.0001).
Significance also achieved on all secondary endpoints
Lu AF82422 (U-synuclein mAb): Phase Il PoC study in MSA initiated
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Guidance range for FY 2021 maintained
Double-digit growth for all strategic brands
Two projects, Lu AF82422 and Lu AG09222, entering phase Il during Q4 2021
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9M 2021: PRODUCT PERFORMANCE

Strategic brands are major revenue contributors, continuing

double-digit growth

A All four strategic brands showed double-digit
growth in Q3 2021 (+26% in L.C.)

A Strategic brands reached DKK 6.8bn in 9M
2021 (+17% in L.C.)

A Strong growth especially from Vyepti,
Brintellix/Trintellix and Rexulti

AYTD growth impacted by COVID-19
dynamics and FX headwind, but impact
abated in Q3
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9M 2021: PRODUCT PERFORMANCE

Vyepti shows continued

A Grew 731% in L.C. to DKK 328
million in 9M 2021

A Grew 450% in L.C. to DKK 151
million in Q3 2021

A U.S vial demand up 43% Q/Q in Q3
2021

A Administration in ASOCs continues
to grow and now accounts for
>25% of total volume administered

A Increased penetration of high value
HCPOs

A Increase in new and repeating
prescribers month-over-month
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Vyepti was approved by FDA in February 2020. ASOCs: Alternate Sites of Care
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9M 2021: PRODUCT PERFORMANCE

Global roll-out continues with Vyepti

A Plans for more than 15 launches in 2021 and 2022 including Canada, EU and
Australia

A DELIVER confirms the powerful effect of Vyepti in patients with migraine and prior
preventive treatment failures

A Vyepti is different from the othera CGRRlduse t o it d6s power f ul 1
Efficacy/Fast onset/Sustained effect

A Only anti-CGRP with MOH data on approved labels

A Huge unmet medical need
A Approximately 10% of the population is confronted with migraine
A Most common neurological disease for people <50 years of age

A Approximately 15-20% of patients estimated to be eligible for migraine

prevention Wyepti“‘

(eptinezumab-jjmr)

MOH;: Medication Overuse Headache
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9M 2021: PRODUCT PERFORMANCE

Continued strong performance by the three largest, established
strategic brands

Brintellix/Trintellix Rexulti/Rxulti Abilify Maintena
(9M - DKKm) (9M - DKKm) (9M - DKKm)
I Europe I North America I Europe I North America I Europe I North America
Il nternational Markets Il nternational Markets Il nternational Markets
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A Grew 16% (L.C.) to DKK 2.6bn in 9M 2021 A Grew 13% (L.C.) to DKK 2.1bn in 9M A Grew 7% (L.C.) to DKK 1.8bn in 9M 2021
and 24% in Q3 2021 2021 and 22% in Q3 2021 and 11% in Q3 2021
A Sales growth mainly driven by China, A Sales growth mainly driven by the U.S. A Sales growth driven by countries such as
Japan and Spain and Brazil Spain, Italy and Australia
A North America has returned to robust A North America has returned to solid growth
growth in Q3 in Q3
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R&D Update

Dr. Johan Luthman
EVP and Head of R&D



